Centering Our Stories:  Applying Spatial Metaphors to Writing Center Publicity by Nall, Stacy O
Purdue University
Purdue e-Pubs
Purdue Writing Lab/Purdue OWL Graduate
Student Presentations Purdue Writing Lab/Purdue OWL
3-2014
Centering Our Stories: Applying Spatial Metaphors
to Writing Center Publicity
Stacy O. Nall
Purdue University, snall@purdue.edu
Follow this and additional works at: http://docs.lib.purdue.edu/writinglabgradpres
Part of the Rhetoric and Composition Commons
This document has been made available through Purdue e-Pubs, a service of the Purdue University Libraries. Please contact epubs@purdue.edu for
additional information.
Recommended Citation
Nall, Stacy O., "Centering Our Stories: Applying Spatial Metaphors to Writing Center Publicity" (2014). Purdue Writing Lab/Purdue
OWL Graduate Student Presentations. Paper 1.
http://docs.lib.purdue.edu/writinglabgradpres/1
The	  Stories	  We	  Tell:	  	  
Narra0ves,	  Ins0tu0onal	  Discourse,	  and	  the	  
Public	  Documents	  of	  Wri0ng	  Centers	  	  
	  
Part	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Centering	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  Stories:	  Applying	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Centering	  our	  Stories	  	  
How	  can	  wri1ng	  centers	  use	  digital	  spaces	  to	  
posi1on	  themselves	  as	  assets	  to	  their	  campus	  and	  
local	  communi1es?	  While	  most	  wri1ng	  centers	  
have	  pages	  on	  their	  universi1es’	  websites,	  there	  
con1nue	  to	  be	  new	  ways	  that	  wri1ng	  centers	  can	  
take	  advantage	  of	  these	  spaces	  to	  make	  their	  work	  
more	  visible	  to	  wider	  publics.	  	  
One	  way	  they	  can	  do	  so	  is	  through	  publishing	  
stories	  about	  and	  by	  the	  people	  with	  whom	  they	  
partner.	  	  
Data	  +	  Stories	  =	  	  
More	  Engaging	  Public	  Documents	  
•  Wri1ng	  centers	  oHen	  use	  data	  when	  
publicizing	  their	  successes	  and	  contribu1ons.	  	  
•  Less	  common	  in	  many	  of	  their	  public	  
documents	  (websites,	  annual	  reports,	  etc.)	  are	  
stories.	  	  
•  Through	  adding	  stories	  about	  students,	  tutors,	  
and	  faculty,	  wri1ng	  centers	  can	  craH	  more	  
nuanced	  and	  engaging	  narra1ves	  about	  their	  
work.	  	  
Storytelling	  in	  Non-­‐Profits	  	  
•  Writers	  in	  the	  field	  of	  non-­‐profit	  management	  
emphasize	  the	  importance	  of	  storytelling.	  	  
•  Data	  impart	  credibility,	  but	  it’s	  stories	  that	  
people	  remember.	  	  
•  Non-­‐profit	  stories	  have	  a	  seQng,	  mul1ple	  




Spa1al	  Metaphors	  and	  the	  	  
“Why”	  of	  	  
Wri1ng	  Centers	  	  
•  Storehouse	  	  
•  Garret	  
•  Burkean	  Parlor	  	  
•  Liminal/Third	  Space/Borderland	  	  
	  
Wri1ng	  Centers	  as	  Liminal	  Spaces	  
According	  to	  Bonnie	  Sunstein,	  “We	  find	  
ourselves	  everywhere	  and	  nowhere.	  We	  
house	  programs	  to	  ‘write	  across	  the	  
curriculum,’	  to	  serve	  ESL,	  LD,	  and	  non-­‐
tradi1onal	  students,	  to	  link	  full-­‐1me	  and	  
part-­‐1me	  faculty,	  to	  employ	  students	  as	  
tutors,	  to	  tutor	  faculty.”	  	  
Showcasing	  WCs	  as	  Collabora1ve	  and	  
Liminal	  Spaces	  	  
How	  can	  wri1ng	  centers:	  	  
•  make	  visible	  their	  successes	  with	  collabora1ve	  
pedagogy?	  	  
•  define	  themselves	  as	  a	  common	  ground	  for	  
students,	  faculty,	  and	  other	  partners	  across	  
academic	  and	  local	  communi1es?	  
•  use	  websites	  and	  other	  digital	  spaces	  to	  
amplify	  their	  value	  as	  Burkean	  Parlors	  and	  
Borderlands?	  	  
How	  to	  Tell	  Stories	  	  
1.	  Tell	  it	  in	  pictures	  	  
2.	  Tell	  it	  in	  video	  	  
3.	  Tell	  it	  in	  wri1ng	  	  
4.	  Tell	  it	  verbally	  	  
5.	  Have	  others	  tell	  it	  for	  you	  	  
	  
“5	  ways	  to	  Tell	  Your	  Nonprofit’s	  Story”	  h`p://www.
501crea1ve.com/5-­‐ways-­‐tell-­‐your-­‐nonprofits-­‐story	  
	  
Stories	  of	  Collabora1on	  across	  the	  
Curriculum	  and	  the	  Community	  
•  Student	  Success	  Stories	  	  
•  Stories	  from	  Faculty	  Across	  the	  Curriculum	  	  
•  Stories	  from	  the	  Local	  Community	  	  
•  Blogs,	  Digital	  Stories,	  Podcasts,	  Radio	  Shows	  
•  Examples:	  University	  of	  Wisconsin-­‐Superior;	  
University	  of	  Colorado	  Denver;	  Texas	  A&M;	  
DePaul	  University	  	  
Student	  Success	  Stories	  	  
Student	  Success	  Stories	  	  
During	  the	  Fall	  2012	  semester,	  the	  Wri1ng	  Center	  helped	  Lateefah	  write	  the	  
scholarship	  applica1on	  essay	  that	  earned	  her	  a	  $4,000	  Global	  Study	  China	  
Scholarship,	  which	  she's	  using	  to	  study	  abroad	  through	  the	  
Semester	  in	  Beijing	  program.	  	  
	  	  
Says	  Lateefah:	  	  
"The	  Wri1ng	  Center	  helped	  me	  feel	  confident	  in	  my	  essay	  because	  they	  
challenged	  me	  to	  be	  crea1ve	  and	  think	  cri1cally	  in	  order	  to	  craH	  a	  winner.	  
Employees	  in	  the	  Center	  assisted	  me	  from	  the	  first	  draH	  to	  the	  final	  draH,	  and	  
that	  support	  made	  me	  feel	  like	  a	  champion.	  Now	  I	  feel	  op1mis1c	  about	  any	  
form	  of	  wri1ng	  because	  I	  learned	  methods	  that	  will	  make	  me	  successful	  in	  
college.	  
I	  give	  praise	  to	  the	  Wri1ng	  Center	  because	  I	  know	  its	  employees	  genuinely	  
want	  to	  see	  students	  succeed.	  I	  would	  not	  be	  a	  confident	  writer	  without	  it.	  
Thanks	  to	  the	  wonderful	  assistance	  of	  the	  Wri1ng	  Center,	  I	  am	  going	  to	  have	  
the	  best	  experience	  of	  my	  college	  career	  in	  China!"	  	  
Stories	  Across	  the	  Curriculum	  
Stories	  Across	  the	  Curriculum	  	  
Stories	  from	  the	  Community	  
Your	  Stories	  	  
•  Which	  spa1al	  metaphors-­‐-­‐storehouse,	  garret,	  
borderland,	  etc.-­‐-­‐most	  resonate	  with	  the	  aims	  and	  
ac1vi1es	  of	  your	  wri1ng	  center?	  How	  might	  these	  
metaphors	  help	  you	  to	  frame	  and	  amplify	  your	  
centers’	  contribu1ons	  to	  campus	  and	  local	  
communi1es?	  	  
•  How	  might	  you	  use	  memorable	  stories	  to	  publicize	  and	  
promote	  your	  center?	  Who	  should	  narrate	  these	  
stories?	  What	  are	  the	  best	  media,	  print	  or	  digital,	  for	  
reaching	  your	  intended	  audiences?	  	  
	  
